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What we do.

Print Design & Production
Reports, brochures, advertising, books,
information kits

Digital Design
Infographics, social media graphics,
animated banner and web ads

Web Design
Wordpress websites, asset development

Advertising
Digital, print, direct mail, transit and outdoor

PhotoShop
Photo illustration and collage, photo
retouching, rebuilds, color correction

Presentation & Conference Materials
Banners, exhibits, presentation graphics

Project Management
Print and vendor coordination

Some people we’ve worked with.

Public Relations | Communications

Curley Company
DDC Public Affairs
Fifth Estate Communications

Financial Communications, Inc.

Glover Park Group

Infotech Strategies

Nyhus Communications

Ogilvy Worldwide

Outreach Strategies

P4 Strategy Group

Porter Novelli

Powell Tate

Spitfire Strategies

Togorun

Widmeyer Communications |
Finn Partners

Corporate | Non-Profit
Coca-Cola Company

Discovery Communications, Inc.
DC Public Schools
Environmental Defense Fund
Ford Foundation

Georgetown Climate Center
Global Financial Integrity
Johnson Outdoors, Inc.
Meridian Institute

Smithsonian American Art Museum
The Johnson Foundation

The PEW Centers

United Way

W.K. Kellogg Foundation

World Wildlife Fund
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Johnson Outdoors 2014 annual report

VIEW PDF
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Johnson Outdoors 2014 annual report
inside spread
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Over the years, I've worked
with a number of graphic
design firms with varying
degrees of success. But after
working with Modern Media,
they instantly became our
single go-to design partner.

Gil and Lynne have shown us
that graphic design at its best
is a true art form — the visual
expression and enhancement
of our message. Sometimes
bold and provocative....
sometimes nuanced and
understated...but always
compelling when designed by
Modern Media.

Cynthia Georgeson
Vice President,

Global Communications,
Johnson Outdoors, Inc.
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shareholders presentation deck
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investor factsheet infographic
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Johnson Outdoors 2013 annual report
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Johnson Outdoors 2016 annual report
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Better data,
better fishing.

You may have seen interviewers at your favorite fishing site talking to anglers
about a trip they just finished. Or maybe you have been interviewed in person,
over the phone, or by mail. Have you ever wondered how all those interviews add
up to an estimate of total recreational fishing activity?

There are three steps il
with a lot of f;

First, we collect information directly from anglers.
To produce our estimates af total recreational fishing activity, we need two pieces of
information that is collected by our partne
1) The catch, or the number of fish an angler catches on any given trip.
This information is collected by our state partners. MRIP data is state data.
2) The fishing &ffort, or the number of trips anglers took in a given area during a given time period

Infographic for NOAA Fisheries
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Lynne and Gil are my go-to
designers for everything
from email templates to
digital ads to lengthy
reports. | first worked with

/ y
A Texas - americansforbreasth ) [ Americans for Breast Health - '\+

e Like 4 Share / Suggest Edits

Americans for Breast Health
May 26 - @

Don't forget about our other platforms! Stay up-to-date with the latest
Breast Cancer and Breast Health News!

YOU DESERVE
A BETTER MAMMOGRAM

A Texas - americansfororeasth xj' B3 Americans for Breast Health - * \ +

3D™ Mammograms
are the most accurate
test for early detection.

Does your health plan
cover them?

FIND OUT NOW =

them at a former agency A Toms-amarcansotrssst x| [ Amarcans o
d I've brought them with welke A Share  / SuggestEdits R AMERICANSFOR
an 9 > oo | s e BREAST HEALTH
me to every agency since. S ke @ Comment b Shars
= May 26 - @ T "

They are great partners on
any creative design project
and a pleasure to work with!

Don't forget about our other platforms! Stay up-to-date with the latest
Breast Cancer and Breast Health News! — -

3D™ Mammograms
are the most accurate
test for early detection.

YOU DESERVE

Elizabeth Curwen A BETTER MAMMOGRAM

Vice President,
Curley Company R ek Does your health plan
cover them?

FIND OUT NOW >

AMERICANSFOR
BREAST HEALTH

e Lke @8 Comment 4 Share

YOU DESERVE A BETTER MAMMOGRAM

Americans for Breast Health
stakeholder engagement campaign
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Air Travel Fairness

September 4 at 9:00am - @
Happy #LaborDay! Making it harder for consumers to see the lowest
fares and best schedules is anti-consumer, anti-competitive and
detrimental to the economy and tourism industry. Leisure travel alone is a

$650 billion industry, supporting 5.7 million jobs. Show your support
today by joining our fight for #AirFairness at https://airtravelfairmess.org/

Hiding Fares

Isn’t Fair

oy Like (J comment 2> Share

Air Travel Fairness
7hrs - @

Major airlines continue to run from competition, hide their best fares
from comparisons and scrutiny and charge consumers the highest
fare possible. Why are the airlines afraid of pecple comparing their
prices against other airlines? Find out more

D1 i Tovel Foimess - ome. % |+

ri T a

Air Travel Fairness

September 8 at 9:00am - @
Major airlines continue to run from competition, hide their best fares
from comparisons and scrutiny and charge consumers the highest
fare possible. Why are the airlines afraid of people comparing their

prices against other airlines? Find out more
at https://airtravelfairness.org/

Stop Hiding Seats!

|b Like D Comment (> Share

O@ You and 5 others Chronological ™

View 1 comment

Write a comment.. @ 9

Press Enter o post

U=z

S

Air Travel Fairness Facebook ads
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Infographics for Philips wellness

VIEW PDF
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Modern Media has been one

of our most trusted partners

for years. They're talented,
seasoned pros that do great
work that is on target, on time,
and on budget. They have a
great feel for brand systems, and
visually interpreting a client’s
message.

What sets them apart for me,
though, is that | can trust them to
approach projects, clients, and
account teams with the same
respect and fidelity to our firm
values and standards as an
in-house creative team.

Peter Hahn

Creative Director

Widmeyer Communications |
Finn Partners
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PoolSafely.gov '

Pasos Simples
Salvan Vidas

Simple Steps
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= Teach kids to swim

= Fence all pools

= Always walch kids around waler
= Stay away from drains

Pool Safely
event exhibits
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It can mean the differenc
hetween a close call
and a call to 911. =

Pool
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Campaign development
for Pool Safely
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yission Drive

Investing (MBh

= —- W.K. Kellogg Foundation
Mission Driven Investing presentation
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W WKKF (@WK_Kellogg_Fdn)

820/0

parents

feel actively

involved and
welcome to S
participatein [, .
their children’s
education

e
F;‘é? WKKF @WK_Kellogg Fdn W Follow

42%

parents

say involvement
in their child’s
education is most
critical between
birth & preschool

960/0 believe they play

arole in ensuring
of their child has a
Parents quality education

W.K. Kellogg Foundation
shareable graphics
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Gil and Lynne were a design
“dream team” in our effort to

. .
develop ‘a booklet tq inform - = {:;Domﬂ e s
and excite community : Racne =

aoed Do
EpnAT saraEnany ©

members about our children’s —_— ';.‘:\‘\‘.“;.. S
mental health initiative.

ces
;.,‘.‘(&.\.g“\...m‘ Py

They created a powerful
product and were incredibly
collaborative, thoughtful and
responsive in the process.

| would highly recommend
Modern Media to anyone
looking for a creative, talented
and collaborative design
partner.

Ashley Staeck

Program Director

The Johnson Foundation
at Wingspread

hildren’s Mental Health initiative
strated brochure & presentation materials

VIEW PDF
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Higher Expectations
cradle-to-career education initiative
rebranding, data dashboards & annual report

VIEW PDF
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Prairie School
50" Anniversary hardcover art book

VIEW PDF
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Prairie School
50" Anniversary hardcover art book
inside spread
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Prairie School
50" Anniversary hardcover art book
inside spread
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Over the years while working at
other agencies, there’s been no
aspect of design, advertising and
brand image development that |
haven’t worked on with Lynne and
Gil. At each and every opportunity
their talent has shined and
elevated my clients work. Beyond
expertise, they are a great team to
work with, and I’'m always
confident that their solutions will
align with the strategy.”

Lee Jenkins
SVP, Creative Studio
The Glover Park Group

Smithsonian American Art Museum
souvenir booklet

VIEW PDF
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When we need cutting-edge
design work done we know
exactly where to go. Modern
Media has helped us execute
creative results — whether it’s
national advertisements,
graphic design or branding
work. Impact is what counts
and Modern Medlia not only
makes its clients look good, it
makes them noticed and
remembered.

Tad Segal
President
Outreach Strategies, LLC

® Water.s ou:Euy of Life,

“

A Forward Looking

SWIFT sustainable water initiative
branding, adaptive web site, rollout materials

VIEW WEB
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The Johnson Foundation at
Wingspread has used Modern
Media’s services for over four
years and their work is stellar!
Not only are Lynne and Gil
creative and timely, they are
smart, thoughtful, and bring
valuable insight to our
production processes. Modern
Medlia does a superb job of
getting us to think about ways
to incorporate creative design
elements that help portray the
messages we are trying to
convey... and they speak
volumes. Our work is stronger
and more compelling to our
audiences because of our

relationship with Modern Media.

Wendy S. Butler

Program Manager,

The Johnson Foundation at
Wingspread

Charting é)

New Waters

The Johnson Foundation at Wingspread
Charting New Waters
coalition branding, report series
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i September 2014
Charting()
NewWaters
-y - .
N Waters Navigating to New Shores %wrgugtg,;
Optimizing the Structure and Scale Seizing the Future for Sustainable and Resilient
e U.S. Freshwater Resources Building Resilient Utilities

Integrating Distributed Systems

How Water and Electric Utilities
Can Co-Create Their Futures

Inh?lFsondw'
oundation

AT WNGIPAIAD

AT WIKGSPREAD.

The Johnson Foundation at Wingspread
Charting New Waters
coalition branding, report series
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Charting New Waters
convening report

VIEW PDF
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Charti 0)
Newwngters

Framework for Change

| worked with Modern Media
on several reports for The
Johnson Foundation at
Wingspread’s Charting New
Waters initiative. They brought
great creativity to the design
process, collaborated
effectively with a multi-pronged
team, and were timely in
meeting (sometimes very tight)
deadlines. | would definitely
recommend working with
Modern Media for your graphic
design needs.

© Optimize CTransform

The opportunities to transform
U.S. water infrastructure and
water resources management are real.

Brad Spangler
Senior Program Manager,

Meridian Institute Now is the time to seize those

opportunities for a sustainable
and resilient future.

—

Charting New Waters
event exhibits
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electric vehicles and their
use in the northeastern
United Stotes

Northeast Electric Vehicle Network
car dealership brochure
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Conservation & the Environment:
Conservative Values, New Solutions

|
Bt

C L C | conservaTion LEADERSHIP COUNCIL

s =
,_ﬁ'ﬁ;ﬁa to sustain our nation's
a 4 Wﬂ heritage and prosperity

vy
January 2013

Environmental Defense Fund
Conservation Leadership Council report
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We're a quantum leap beyond the usual science museum.

<RI
SCIENCE MUSEUM

OF THE NATIONAL ACADEMY OF SCIENCES

6th & E Streets, NW « Washington, DC - 202.334.1201
www.koshland-science-museum.org

Koshland Science Museum
bus and subway signs
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Wendy Tonsits Made Metal
jewelry designer logo & branded materials
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WIDMEYER EDISON
- Grassroots Redefined IOHNSON LeaDERSHIP FOorRUM

enduring values » sustaining success

r
& mMERICA

Association of Corporate Counsel
PARTNERSHIP FOR

21T CENTURY SKILLS The in-house bar association.™

Logos
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A National Imperative
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American Benefits Council
membership outreach mailer
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& AMERICAN BENEFITS
COUNCIL
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= POLITICO

PoLITICO Get the Moming Tox Newsletter

Morning Tax = ETN o
e v e A-dvocacy
with
integrity.

Cutting through the noise

By BERNIE BECKER | 05/17/2017 10:00 AM ECT
With help from Aaron Larenza

‘WE'LL ALWAYS HAVE TAXI ithis i Danald
i the tax. days,
but Avenus the issue.

I

AMERICAN BENEFITS
[ CounciL

For starters, Treasury Secretary Steven
Mnuchin and National Econsmic Council Director Gary Cobn have a couple of
‘meetings about tax reform on Capitol Hill todzy. The two Goldman Sachs alums
both De d ommiuge
inthe '3 given
shut out of the discussions so far and how limiting Senate budget reconciliation
rules can be, [Mare on that in a bit.) Mnuchin and Cohn will head over to the House

Zl':}:.::helnwn‘ ‘meeting with the more centrist Republicans in the Tuesday AM ERICAN BENEFITS

MORE DETAILS, MORE PROBLEMS: Senate Majority Leader Mitch McConnell C OUNCIL
ign't on board with any idea of passinga telling Bloomberg Television in an
interview Tuesday that the current pile of debt makes revenue-neutral tax reform
the way to go.

Online ads for American Benefits Council
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Experts agree the new standards are an
improvement over AZ's previous standards.

Just ask Arizona teachers.

[ Achiove - Home | Facebook

Posts:

%1 Actieve _—

The #CCSS are in the best interest of our students.
We shouldn't settle for anything less.

Arizona ang
to the College & Career
Ready Standards.

ollege & Career
Standards

ver from
local school s.

School boards and charters
retain the authority and power they've always
had in deciding how to teach our students.

The AZ Board of Education

can update or change the standards at any time.

ﬁ Achieve

e Like

#SupportTheCore

' Comment

The feds were not involved.
U.S. governors and state school chiefs
drove the development of the standards.

Social media graphics for ACHIEVE
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Healing Hands Experienced, Compassionate Chiropractic Care
Chir()practic Dr. Beth Tedesco, DC.

Do every day tasks
withmore ease
Chronic pain doesn't have to
limit your life. We can help
reduce your pain and increase
yeur mobility 50 you can do
the things you love to do.

About Dr. Beth Tedesca

Wihat o Patients Say

Hew Paients Domnloadable Forms ddress and Hours

Healing Hands Chiropractic
adaptive website

VIEW WEB
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John Theurer Cancer Center
brochure to introduce new facility
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Nice new look!

news@imore.com iPad +
Meet Our BMST Doctors

John Theurer Cancer Center

IMore signature

Meet Our Physicians

a Scott Rowley,
.A
a am Cell
ar

Collection Faciity
read blo

Andrew Pecora,

MD, FACP, CPE

it Innavations Officer,

Projessor and vice Presitent
of Cancer Services,
President, Regional
Cancer Cace Associates
read bio

David Vesole,
MD, PhD, FACP
Co-Cuef and
Oirector of Research,
Multipie Myeloma
read bio

Jicancercenter.org/BMT

#_ JohnTheurer

'\ C;m\.; Center

Expertise from Experience
Research has shown that cancer centers
with high volume have better cutcomes.*

Qur physicians have been involved in the care of over
13,500 3t0ioQous and alogensic bood and Marow
stem cell transplant patients.

Commitment to Excellence

* First program in the nation to be accredited for stem
cedl transplantation by the Joint Commission
Largest BMT program in the greater NYC afea
Extensive clinical trial program
U.S. News Best Hospitals for Cancer
#1in New Jersey

To refer a patient, call 551-996-8297
or click below:

Rater a Patient )
Search Our Clinical Trials )
Read More... )

*Souree: Joornal of Clical Onsology

John Theurer Cancer Center
html emails
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sick care

America has a sick care system;
not a health care system.

Curent health care does o better b oftking cate of usafte we aresick than it does
Kesping s heslihy and presnting s, Chronie disssssfec the almos 1 n 2
17 millon Ameri year.

ik

drive up than 7' dollar we.
spend on healeh care Today; 1 in 3 adulis i obese; and they-wil spend 40% morc on

health care thoughou thei lives.

Making poscs dhe ks o chroic i nfict,

heth ;:are

7% weightlos ight and obe aduls of
b by 50% For s b o s el i iy e i
of costly comp

We know what works - so why aren't we doing it?
America needs health care poicies that encourage better prevention,
detection and management of chronic diseases. It the only way

we can both sove lives and save money:

Learn more at www.fightchronicdisease.org

PARTNERSHIP TO FIGHT
CHRONIC DISEASE

Learn how WE Can save
lives and money at
v fightchronicdisease,org

TNERSHIP TO Fioyy
RONIC Diseasg

Partnership to Fight Chronic Disease
print and digital ads for Politico
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Print ads for
Radiology.com
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Meet the planet’s business partners.

Sustainability is good for business and our planet.
That's why the 200 member companies of the World Busiess Counci for

Sustainable Development are working to ensure that both are healthy,
We believe business is a key partner in developing and scaling up solutions
that will allow 9 bilicn people to live well and within the limits ¢f our planet by 2050,

Wbcsd business solutions for a sustainable world

Find out more at wbscd.org

e . - Print ad for
World Business Council For Sustainable Development
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Speed Kills: Rates of Climate Change

are Threatening Biodiversity

BY ADAU MARKKAM, CLEAN AIR-COOL FLANET AND JAY MALCOLM, UKIVERRITY OF TOROKTO

Global warming represents a rapidly worsening threal to the
NEW WWF RESEARCH INDICATES

The increase of global
mar rue SPEE wirn wwicn

@ occurs

temperatures seen in the late 20th century was unprecedented in the last 1000 years.
Professar Tom Crowley of Texas A&M University predicts that in the 21t ceatury
“the warming will reach tuly cxiraoedinary levels” surpassing sayihing in the last aLosaL wa

100000 yer
1 cmricaLLY amroxTin

Hew WHF eseareh Indicsis ths e spd wih whiéh lobal warmiag secss
ror Wildliife ...

for wildlife, and that the accelerating rates of warming we can

eriically impo

expect in the coming decades are likely 10 put large mumbers of species at risk. Climate

change may lead to the disappearance or transformation of exiensive arcas of important

wildlife habitat — maay species will be wnsble to move fast enough 10 survive,

Spocics in the higher latitudes of the moTihern hemisphere, Where the warmmiag
igeate. Plasts may need 1o move 10 times faster thas

will be grestest, may have to
they did at the end of the last ice-age. Very fow plant specics can move st rates faster

than ene kilometer pex year, and yet this is what will be required in many parts of
the world
The worst affected coantries are likely to be Canada and Russia,
where ihe computes models Suggest thal, on verage, migration
rates in excess of one kilometer per your will be required in

5 1hird or more of terrestrisl habitats. High mi

will particularly threaten rare, isolated or slaw-moving
species but will favor weeds and pests that can move, reproduce
o adapt fast. The kudzu vine and Japanese honeysuckle are examples of
nsisance plans in the US that will likely bencfit from global warming.

World Wildlife Fund
factsheets on climate change
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